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Public outreach: Since November 15, 2022

e Quieter in the winter months. We’re starting to schedule summer outreach events in
neighborhoods and at local events.

e MRA staff have attended 1 public workshop

o Midtown Master Planning workshop. Around 175 community members attended,
and MRA staff talked to around 35 of those people.

e Attended the City/County Incident Command training, and will be available to help with

future emergency needs of MRA and the City.

Justice, Equity, Diversity and Inclusion (JEDI) work:
e Working in the Outreach and Community Involvement subcommittee. Topics we’ve been
working are land acknowledgements, a cultural calendar for the staff and the public, and
creating a JEDI webpage on the City website.

Digital communication:
e Website
o Continuing to provide News Flash updates on the City website for re-caps of MRA
Board Meetings and other MRA news. All people can sign up for the updates
through Notify Me on the City website.

e Working with other departments to create media and outreach opportunities

e Photo library — Still a work in progress! Getting outside to take photos as the weather
warms back up.

e Social media: In Past 90 days —

o Continue to see engagement through Facebook and Instagram. Instagram is more
engaged than Facebook, however, I've been trying to time postings when the
public is more active, i.e. when they’re finished with work for the day.
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